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Reread when Lewis Hyde's The Gift was originzlly published
in 1983 the book was originally acclaimed as a powerful and timely
antidote i the sell sall, sell order of the day. Heidi Watls ne-isits the
hook, which almost twenty years on from its re-piihlication
has brought a new wave of admirers 1o its pages

In the giving

The Gift: Imagination ard the Frotic Life of
Property, by Lewis Hyde. Chriginally
published by Vintage Books, Random House,
MY, 1983, Republished by Canongate,
Edinburgh, 2007

A it that cannot be given away ceases o be a .
gift. The spirit of a gift is kept alive by its constant
domation. :Hj‘d'.‘ 193, FI'i'-".

What distinguishes a gift from a commodity i that the
gift xssumes a life of its own if the gift is a) given frecly
and without expectation of return, and b} has the
capacity to be passed on. These later gatts are most
likely 1o be gift= of learning, insight, or imagination.
Info thas q_._L[l_'El_l_":." [ 1ne ._|_;EI|' |:|.'i||||'|'| alls -L-f I:-._i.ll-\.‘i | E= 1
and spontanecus generosity; gifts given ancny masly
ar with no repectatssn of refurn; sery ice: some lorms
P54 | Ig.:||_'|'.||-_!_:: mast forms of art and creative cideavour;
and wisdom passed on in the form of stories, mentor-
ing, books, films and welcome advice.

In this book, which has contributed sguficanty to
my conception of ‘gift, Lewis Hyde presents miany
|.':u.|1:|'~|l'“= | j-:il'. [Ty Tal in other cultures, or al ather
fimes, and he casts an analytical eye on comeEon iorms
of gift giving, many of which are Bol i1 ue gifting by the
Lefnitinn ahove, but actally forms of commodity
gxchange. In our own commercialized (Hyde would sary
commodified) culture we mke this specious giving for
gr;|'|:|_-|_| AT EI—"]'._;.""J:\." af |_'|_1-_!g|.|;|:,-l_- AN I'\-I.Il\..|||.|.' 1E1L
our culture Hyde exploses the traditions and assamp
vioms hehind such terms as, ‘1 give this woman to this
mian, 1 will give you a loam {at 2064 interest] .. “They
gave us a gift last year so wie have to get one for them
this year’, and the hawking pleas of the advertiser, 'Give
her a diamond this vear...'

A fine plece of music, a good boak, a scientific dis
covery, or the story your grandmother fowd you years
ago and you have often retold; these are gifts which

mawe. They have a life of their own, beyond that of the

pnaker; some will endure for generations. In this cense,
a scholagship, or an act of service which empowers

someone cles is a gift which moves, and any gift which

myerves iy corme fall circle back, not in a tir for tat,
i new form, Indesd the
original it may nol even he n-_n;;ui.-'.lhh- when il

reciprocal exchange, but in

returns if it is in the form of renewesd trust, or endargsd
COTRIMAnILY.

* . .unlike the sale of a commadity, the giving of 3
gift temds to establish 2 relationship between the parties
volved. Furthermore, when gifts circulaze within 8
gruiip, their commetee leaves 2 seres of interconnected
relationships in its wake, and a kind of decentralied
cohesiveness emerpes. The gift moast always move
(Hyde, 1983, p4]

Ar Antisch University Mew Enpland | help students
in an Envitronmental studies PhoDh program formilate
theit service projects using the metaphor of giff a8
Hyele dq_"h.l_']l_",'{- if. Servioe |I"'='|T|'li'-|:'r!. Wik Gy, 1S 4 form of
giving which does not anticipate immmedinle rewarnds,
whether in money or in status. The service is voluntar
ily olfered to a group or persnn wie may then pass it om
in the farm of 8 newly ecarned skill, kiowledpe of




